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 Understanding digital marketing tactics is now crucial for company 

expansion in the digital age due to the quickly changing technology 

landscape. This study investigates the efficacy of modern digital marketing 

strategies with an emphasis on how they support significant company 

growth. This study is significant because it offers practical advice on how 

to use data analytics, customization, and cutting-edge technology like 

machine learning and artificial intelligence to maximize digital marketing 

initiatives. The main goal of this study is to determine and evaluate the best 

digital marketing tactics that spur company expansion. Using a thorough 

literature review methodology, the study assesses the effects of different 

digital marketing methods on business performance by looking through 

contemporary academic sources. Important results show that cross-channel 

and multi-channel marketing techniques greatly improve brand coherence 

and consumer engagement. Enhancing targeting accuracy and campaign 

efficacy requires the use of data analytics and artificial intelligence 

capabilities. While ethical principles and digital transformation are 

essential for maintaining consumer trust and competitive advantage, 

personalization and customer feedback integration play a critical role in 

driving engagement and conversion rates. Furthermore, social media, 

influencer marketing, and strong content tactics work well to increase brand 

awareness and adherence. Strategic agility is ensured by remaining up to 

date with emerging trends, and marketing outcomes are further enhanced 

through optimization of conversion rates and user experience design. These 

findings' implications imply that companies should take a multifaceted 

strategy to digital marketing, including cutting-edge technologies and 

emphasizing ethical and personalized practices. It is advised to use multi-

channel marketing techniques, make use of AI and data analytics, prioritize 

ethical marketing, and continuously improve user experience and content. 

Future studies ought to investigate how new digital trends—like 

gamification and behavioral targeting—affect the efficiency of marketing 

campaigns and the expansion of companies. In addition to offering a 

foundation for companies hoping to succeed in the cutthroat digital 

economy, this research advances our understanding of successful digital 

marketing tactics. 
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1 Introduction 

Achieving a competitive edge in the quickly changing 

business environment of today requires incorporating 

business analytics into corporate strategy. Analytics is 

becoming more important than ever in guiding strategic 

efforts as businesses are under more and more pressure 

to make data-driven decisions. According to Davenport 

et al. (2020), business analytics is a collection of 

methods and resources that help organizations evaluate 

past data, predict future patterns, and streamline 

operational procedures. This transformative capability 

enables businesses to proactively shape their strategic 

direction in addition to reacting to changes in the market 

(Waller and Fawcett, 2013). 

Because business analytics can improve decision-

making, it has a significant impact on corporate strategy 

development. Organizations can extract useful insights 

from massive volumes of data by utilizing sophisticated 

analytical techniques, which enables them to make 

better strategic decisions (Sharma et al., 2021). 

According to recent research, adopting analytics is 

positively correlated with better organizational 

performance, which supports this move towards a data-

centric strategy (Bharadwaj et al., 2013; Chen et al., 

2012). A culture of innovation and continuous 

improvement is also fostered by incorporating analytics 

into strategy formation, which helps businesses quickly 

adjust to changing market conditions (Kumar et al., 

2021). 

Furthermore, the strategic use of business analytics 

includes supply chain optimization, risk management, 

and customer relationship management in addition to 

operational efficiency (Davenport and Harris, 2007). 

According to McAfee and Brynjolfsson (2012), 

businesses can improve customer happiness and loyalty 

by anticipating customer requirements and preferences 

through the use of predictive analytics and machine 

learning. Furthermore, firms are better prepared for 

successful strategic positioning when they are able to 

assess market trends and competitor activity (Hofmann 

et al., 2020). 

In summary, there are many different ways that business 

analytics impact the creation of company strategies. In 

order to maintain growth and achieve long-term 

success, companies will need to incorporate analytical 

insights into strategic planning as they continue to 

navigate an increasingly complex market. The purpose 

of this study is to investigate these dynamics in further 

detail and offer a thorough examination of how business 

analytics influences corporate strategy in modern 

environments. 

1.1 Objective of the Study 

This study aims to explore how incorporating business 

analytics into corporate strategy formulation affects 

decision-making procedures and improves 

organizational performance, ultimately turning data-

driven insights into strategic initiatives that can be put 

into action. This study aims to explore how 

incorporating business analytics into corporate strategy 

formulation affects decision-making procedures and 

improves organizational performance, ultimately 

turning data-driven insights into strategic initiatives that 

can be put into action. 

 

1.2 Methodology 

Through the use of secondary data, a qualitative 

research approach has been used to accomplish the 

research goal of examining the impact of business 

analytics on corporate strategy creation. This method 

will concentrate on gathering and examining case 

studies, industry reports, current literature, and other 

pertinent documents to obtain a better understanding of 

how business analytics influences corporate strategy. 

1.3 Secondary Data Collection Methods 

1. Literature Review: Academic books, journals, 

and papers about corporate strategy and 

business analytics have been thoroughly 

reviewed. This will assist in locating important 

themes, patterns, and theoretical frameworks 

that demonstrate how businesses apply 

analytics to their strategic decision-making. 

2. Case Studies: Businesses have successfully 

incorporated analytics into their strategic 

planning in the real world, as demonstrated by 
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the examination of documented case studies 

from a variety of industries. This approach will 

emphasize the results of applying analytics-

driven initiatives, as well as best practices and 

obstacles encountered. 

3. Industry Reports: Getting information from 

market research and consulting firms' industry 

studies will provide a more comprehensive 

view of current business analytics trends. These 

papers frequently contain information on 

market size, growth forecasts, and case studies 

that help explain how analytics affect business 

strategy. 

4. Online Databases and Repositories: The 

utilization of online databases, including 

government publications, corporate databases, 

and academic repositories, will make it easier 

to obtain a multitude of secondary material 

pertinent to the study issue. White papers, 

policy documents, and statistical analyses are 

examples of this that can enhance the results of 

the study. 

5. Thematic Analysis: To find trends and 

connections between corporate strategy 

creation and business analytics techniques, the 

secondary data that has been gathered will 

undergo thematic analysis. Meaningful insights 

that support the research goal can be extracted 

to this qualitative analysis. 

By employing this qualitative research methodology 

based on secondary data collection methods, the study 

aims to provide a nuanced understanding of how 

business analytics influences corporate strategy 

development and decision-making processes within 

organizations. 

2 Literature Review 

The incorporation of business analytics into the 

formulation of corporate strategies has attracted a lot of 

interest lately, which is indicative of a larger movement 

in businesses toward data-driven decision-making. 

According to Davenport and Harris (2007), business 

analytics is a broad category of methods that include 

descriptive, predictive, and prescriptive analytics. 

These methods work together to help turn unprocessed 

data into insights that can be put to use. The body of 

research on the impact of business analytics on 

corporate strategy is critically examined in this 

overview of the literature, which also highlights 

important findings, approaches, and current research 

needs. 

 

It has been demonstrated that business analytics 

improves strategic decision-making by offering factual 

data in support of corporate objectives (Bharadwaj et 

al., 2013). Businesses can discover consumer and 

market trends by using data analytics, which results in 

better strategic initiatives (Chen et al., 2012). 

Additionally, businesses that use business analytics 

claim better performance measures and a competitive 

edge over their non-business counterparts (McAfee and 

Brynjolfsson, 2012). The growing dependence on data-

driven tactics has led academics to investigate how 

analytics might be incorporated into several facets of 

business strategy (Kunc and O'Brien, 2018). 

 

There are still no thorough frameworks that outline how 

business analytics can be methodically integrated into 

strategic planning procedures, despite the 

acknowledged advantages of this field (Laursen and 

Thorlund, 2017). Fewer firms have effectively 

connected these insights with more general strategic 

goals, even though many use analytics to improve 

operational efficiency (Vidgen et al., 2017). This 

misalignment indicates a serious lack of knowledge 

about how to successfully close the gap between 

strategic decision-making and operational analytics. 

 

Furthermore, the findings of current research are limited 

in their capacity to be applied in other contexts due to 

their frequent concentration on particular industries or 

sectors (Yin and Fernandez, 2020). The use of business 

analytics for strategic management, for example, has 

advanced significantly in the healthcare industry, while 

other industries might not have seen the same progress 

(Grand View Research, 2023). This disparity highlights 

the need for more inclusive studies that investigate how 

business analytics functions in a range of organizational 

settings and industries. 

The examination of organizational and cultural 

elements that affect the effective application of business 

analytics in strategic planning represents another 

significant gap in the research (Phillips-Wren et al., 

2021). An organization's data culture and willingness to 

adopt data-driven practices are frequently key factors in 
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determining how effective analytics are. 

Comprehending these cultural aspects is crucial for 

formulating tactics that enable the incorporation of 

analytics into business decision-making procedures. 

Furthermore, more research is needed to examine 

prescriptive analytics and its possible influence on the 

results of strategic planning, even if descriptive and 

predictive analytics have received a lot of attention 

(Kurpiela and Teuteberg, 20%). Prescriptive analytics 

makes recommendations for actions based on predictive 

insights in addition to forecasting possible outcomes. 

Strategic agility and response in quickly shifting market 

conditions could be greatly improved by this skill. 

In conclusion, even though the literature now in 

publication emphasizes the revolutionary potential of 

business analytics in the formulation of corporate 

strategy, several research gaps still exist. A deeper 

investigation into prescriptive analytics, an examination 

of industry-specific applications, an awareness of 

cultural influences on analytics adoption, and complete 

frameworks for incorporating analytics into strategic 

planning are some of these. Filling in these gaps can 

help firms better understand how to use business 

analytics to achieve strategic goals. 

 

2.1 Contextual Discussion on Innovations in 

Sustainable Textile Production: Impacts on the 

U.S.  

A revolutionary change in how businesses approach 

strategic planning and decision-making is represented 

by the incorporation of business analytics into corporate 

strategy formulation. With an emphasis on how 

business analytics may improve decision-making, 

cultivate a data-driven culture, and help navigate future 

issues, this contextual conversation delves into the 

thematic aspects of this integration. 

 

2.1.1 Enhancing Decision-Making 

Business analytics is a vital instrument for improving 

organizational decision-making. Utilizing sophisticated 

analytical methods, companies can transform enormous 

volumes of data into useful insights that guide strategic 

decisions (Davenport et al., 2020). In addition to 

understanding past trends, companies can estimate 

future events and suggest the best course of action by 

systematically utilizing descriptive, predictive, and 

prescriptive analytics (Kunc and O'Brien, 2018). In 

dynamic settings where quick changes call for quick 

reactions, this capacity is especially helpful. Compared 

to those that use more conventional approaches, 

businesses that successfully apply business analytics 

report much better decision-making results (PwC, 

2023). 

2.2 Fostering a Data-Driven Culture 

Establishing an organization's data-driven culture is 

also essential to the successful integration of business 

analytics into corporate strategy. Informed decision-

making across departments is promoted by a strong data 

culture, which inspires staff members at all levels to 

embrace data as a strategic asset (Marr, 2023). To fully 

profit from analytics, a cultural shift is necessary; 

companies that value data literacy and analytical skills 

are better able to use insights for strategic advantage 

(Grand View Research, 2023). According to Velvetech 

(2023), it is imperative to establish a well-defined data 

analytics strategy that is in line with organizational 

objectives in order to guarantee that analytics projects 

are successfully included into the strategic planning 

process. 

2.3 Navigating Future Challenges 

As companies depend more and more on analytics to 

make strategic decisions, they also have to deal with 

several new issues. According to Kurpiela and 

Teuteberg (2023), one major obstacle is the requirement 

for real-time analytics capabilities to stay up with the 

quickly shifting market conditions. For organizations to 

be competitive, they must invest in cutting-edge 

technology that enables real-time data processing and 

analysis. Furthermore, it is critical to guarantee data 

security and quality; as businesses gather more data 

from various sources, it gets harder to safeguard the 

Figure 1 : Enhancing Decision-Making with Business 

Analytics 
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confidentiality and integrity of this data (Bange and 

Lorenz, 2021; Shamim, 2022). Furthermore, despite the 

well-established advantages of business analytics, little 

is known about how various businesses might modify 

their analytics plans to satisfy certain operational 

requirements (Yin and Fernandez, 2020). For example, 

different analytical techniques might be needed in the 

healthcare industry than in the manufacturing or retail 

sectors. To create business analytics frameworks that 

effectively drive strategic success, it will be imperative 

to address these industry-specific peculiarities. 

2.4 Research Gaps 

Several research gaps remain despite the expanding 

corpus of work on corporate strategy and business 

analytics. First, there aren't enough thorough studies 

that examine how business analytics affects 

organizational performance over the long run in a 

variety of industries (Phillips-Wren et al., 2021). 

Furthermore, there has been little research on 

prescriptive analytics and how it influences strategic 

results, even though many studies concentrate on 

descriptive and predictive analytics (Sharma et al., 

2014). Last but not least, further research is needed to 

investigate the cultural barriers that inhibit companies 

from using business analytics and how to effectively 

overcome them to support a more data-driven approach. 

In conclusion, including business analytics in the 

creation of corporate strategies is a fundamental change 

in organizational thinking rather than just an 

improvement in operations. Through improving 

decision-making skills, cultivating a data-driven 

culture, and tackling new issues with focused research, 

companies may fully utilize business analytics to 

promote competitive advantage and long-term growth. 

3 Discussion 

Several fascinating revelations that highlight the 

revolutionary potential of business analytics are 

revealed when it is included in the development of 

corporate strategy. With an emphasis on the 

significance of these insights for organizations looking 

to effectively employ analytics, this talk highlights 

important aspects from the literature review. 

3.1 Enhanced Decision-Making Capabilities 

One of the most important realizations is that business 

analytics may improve organizational decision-making. 

Through the application of sophisticated analytical 

methods, businesses can transition from intuition-based 

choices to data-driven tactics. This transformation not 

only makes judgments more accurate, but it also enables 

businesses to react to client demands and market shifts 

faster. Decision-makers can make more strategic and 

informed decisions by having a better grasp of possible 

outcomes to their capacity to evaluate previous data and 

forecast future trends. 

3.2 The Importance of a Data-Driven Culture 

The importance of developing an organization's data-

driven culture is emphasized in the literature. All 

employees must view data as a critical resource, 

regardless of department or level, for business analytics 

to be successful. This transition in culture fosters 

teamwork and a common understanding of how 

analytics may support corporate goals. Businesses that 

put a high priority on data literacy and fund training 

Figure 2 : Strategic Analytics Integration 

 

 

Figure 3 : Data-Driven Culture 
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initiatives will be better equipped to use analytics to its 

fullest extent, which will enhance performance in a 

variety of areas. 

3.3 Industry-Specific Applications and Challenges 

The understanding that the use of business analytics 

differs greatly throughout industries is another 

important issue. Some industries, like healthcare and 

banking, have advanced significantly in incorporating 

analytics into their strategic frameworks, but others 

might not have kept up because of particular difficulties 

or a lack of funding. It is essential to comprehend these 

industry-specific subtleties to create customized 

analytics methods that take into account distinct 

operational requirements and market dynamics. For 

analytics programs to be relevant and effective, 

businesses must take into account their unique 

environment. 

 

3.4 Real-Time Analytics as a Competitive 

Advantage 

Real-time analytics is becoming increasingly important 

for keeping a competitive edge, according to the 

literature. In a time when market conditions can shift 

quickly, businesses need to be able to assess data 

instantly to make choices on time. This feature not only 

improves responsiveness but also enables businesses to 

seize new possibilities before rivals do. Purchasing 

technology that facilitates real-time data processing is 

crucial for businesses hoping to prosper in hectic 

settings. 

3.5 Addressing Data Quality and Security 

Concerns 

Organizations are using data more and more to make 

strategic decisions, which raises questions about data 

security and quality. Reliable insights are mostly 

dependent on high-quality data, therefore businesses 

must establish strong data governance procedures to 

guarantee correctness and integrity. Furthermore, the 

chances of privacy violations and data breaches increase 

with the growth of data collection. To protect sensitive 

data and adhere to legal obligations, organizations must 

give security measures top priority. 

 

3.6 The Need for Comprehensive Frameworks 

A common theme in the literature is the lack of 

thorough frameworks for incorporating business 

analytics into the creation of corporate strategies. A 

comprehensive picture of how these technologies might 

be methodically integrated into strategic planning 

processes is lacking from many of the studies that 

currently exist, which concentrate on discrete areas of 

analytics. The creation of such frameworks will be 

crucial for assisting companies in coordinating their 

analytics projects with more general company goals and 

guaranteeing that data-driven insights become workable 

plans. 

 

3.7 Overcoming Cultural Barriers 

Lastly, many firms still face a great deal of difficulty 

when trying to successfully implement business 

analytics due to cultural obstacles. Inadequate 

leadership support, resistance to change, and ignorance 

of the use of analytics can all impede successful 

adoption. To overcome these obstacles, companies need 

to create a culture that welcomes experimentation and 

creativity while showcasing the concrete advantages of 

analytics through pilot projects and success stories.  To 

sum up, including business analytics into the creation of 

corporate strategies presents a variety of chances to 

 

Figure 5 : Bridging the Gap in Business Analytics 

 

Figure 4 : Enhance Data Governance for Quality 

Assurance 
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improve decision-making, promote a data-driven 

culture, and tackle issues unique to various industries. 

Organizations must, however, overcome a number of 

challenges pertaining to data security, quality, and 

cultural resistance as they create thorough frameworks 

that match analytics with strategic objectives. Through 

the resolution of these issues, businesses may fully 

realize the promise of business analytics as a source of 

sustainable growth and competitive advantage. 

4 Findings 

1. Enhanced Decision-Making: Through the 

transition from intuition-based to data-driven 

strategies, business analytics greatly enhances 

decision-making processes and allows for more 

precise and prompt reactions to changes in the 

market. 

2. Importance of a Data-Driven Culture: For 

business analytics to be as effective as possible, 

a data-driven culture must be fostered. 

Prioritizing data literacy and fostering 

teamwork make an organization more capable 

of using analytics to gain a competitive edge. 

3. Industry-Specific Applications: Industries 

differ in how business analytics are applied, and 

certain industries have particular problems that 

call for specialized analytics approaches. 

Comprehending these subtleties is essential for 

successful execution. 

4. Real-Time Analytics as a Competitive Edge: 

Real-time analytics skills are becoming more 

and more important for preserving a 

competitive edge since they enable businesses 

to react quickly to new possibilities and threats. 

5. Data Quality and Security Concerns: As 

businesses increasingly depend on data for 

strategic decision-making, it is critical to 

maintain strong security protocols and good 

data quality. Proper data governance 

procedures are essential for preserving 

accuracy and safeguarding private data. 

6. Need for Comprehensive Frameworks: 

There aren't many thorough frameworks that 

direct how business analytics are used into the 

creation of corporate strategies. By creating 

such frameworks, analytics activities can be 

better matched with overarching business 

goals. 

7. Overcoming Cultural Barriers: 

Organizations may encounter cultural obstacles 

that hinder the effective implementation of 

business analytics. Effective implementation 

requires addressing change resistance and 

creating an atmosphere that encourages 

creativity. 

5 Recommendations 

1. Enhance Decision-Making Frameworks: 

Business analytics should be integrated into all 

levels of an organization's structured decision-

making frameworks. This would guarantee the 

consistent use of data-driven insights in 

operational and strategic planning choices. 

2. Promote Data Literacy Initiatives: 

Employers ought to fund training initiatives 

that increase staff members' data literacy. By 

providing employees with the ability to 

decipher and evaluate data, companies may 

cultivate a better-informed workforce that can 

effectively utilize analytics. 

3. Tailor Analytics Strategies to Industry 

Needs: It is imperative for organizations to 

create analytics strategies that are tailored to the 

particular possibilities and challenges of their 

various industries. Relevant trends and 

analytics applications can be found with the aid 

of routine industry assessments. 

4. Adopt Real-Time Analytics Solutions: Real-

time analytics solutions that enable 

instantaneous data processing and analysis 

should be implemented by enterprises to 

improve agility and responsiveness. This 

feature will facilitate speedier decision-making 

in hectic settings. 

5. Establish Comprehensive Data Governance: 

For organizations to guarantee data security, 

integrity, and quality, they must develop strong 

data governance frameworks. Clear procedures 

for data management, access controls, and 

regulatory compliance are all part of this. 

6. Develop Integration Frameworks for 

Analytics: Businesses should develop 

comprehensive frameworks that facilitate the 
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integration of business analytics into corporate 

strategy development. These frameworks must 

outline clear protocols for aligning analytics 

activities with the overall objectives of the 

business. 

7. Encourage a Culture of Innovation and 

Experimentation: Establishing a culture that 

fosters creativity and experimenting with 

analytics tools and methodologies is important 

for organizations. Businesses may encourage 

wider adoption of analytics initiatives and 

lessen resistance to change by sponsoring pilot 

projects and sharing success stories. 

6 Conclusion 

The way businesses approach strategic planning and 

decision-making has advanced significantly with the 

incorporation of business analytics into corporate 

strategy creation. The revolutionary potential of 

analytics in improving decision-making skills, 

cultivating a data-driven culture, and tackling industry-

specific issues is highlighted by this study. According 

to important studies, businesses can gain a competitive 

edge and enhance performance by utilizing business 

analytics properly. Nevertheless, there are obstacles to 

overcome before business analytics may be successfully 

implemented. Realizing the full benefits of analytics 

requires addressing issues with data quality, security, 

and cultural resistance. Furthermore, to link efforts with 

more general organizational objectives, thorough 

frameworks that direct the integration of analytics into 

strategic processes are essential. Adopting organized 

decision-making frameworks, fostering data literacy, 

and investing in real-time analytics tools are all 

recommended strategies for firms to manage these 

challenges. Developing a culture of innovation and 

putting in place strong data governance procedures can 

help to ensure that analytics is used effectively to propel 

strategic success. In conclusion, as companies continue 

to develop in a more data-centric environment, 

maintaining development and accomplishing long-term 

goals will depend on their capacity to use business 

analytics to turn insights into action. By adopting these 

suggestions, companies can put themselves in a position 

to fully utilize business analytics as a crucial part of 

developing their company strategy. 

 

 

 

References 

Bange, M. and Lorenz, P. (2021) 'The Role of 

Business Analytics in Strategic Decision-

Making', Journal of Business Research, 

124(1), pp. 1-10. 

Bharadwaj, A., El Sawy, O.A., Pavlou, P.A. and 

Venkatraman, N. (2013) 'Digital Business 

Strategy: Toward a Next Generation of 

Insights', MIS Quarterly, 37(2), pp. 471-482. 

Chen, H., Chiang, R.H.L. and Storey, V.C. (2012) 

'Business Intelligence and Analytics: From 

Big Data to Big Impact', MIS Quarterly, 

36(4), pp. 1165-1188. 

Davenport, T.H. and Harris, J.G. (2007) Competing 

on Analytics: The New Science of Winning. 

Boston: Harvard Business Review Press. 

Davenport, T.H., Guha, A., Grewal, D. and Bressgott, 

T. (2020) 'How Business Analytics Can Help 

Firms Compete', Harvard Business Review, 

98(1), pp. 54-62. 

Grand View Research (2023) 'Healthcare Analytics 

Market Size', Market Research Report. 

Hofmann, E., Rüsch, M. and Schmitt, M. (2020) 'The 

Role of Business Analytics in Supply Chain 

Management', International Journal of 

Production Economics, 219(1), pp. 156-169. 

Kumar, V., Singh, R.K. and Gupta, A. (2021) 'Impact 

of Big Data Analytics on Firm Performance: 

A Study in Indian Context', Journal of 

Business Research, 124(1), pp. 265-275. 

Kurpiela, S. and Teuteberg, F. (2023) 'Linking 

Business Analytics Affordances to Corporate 

Strategic Planning and Decision-Making 

Outcomes', Journal of Strategic Information 

Systems. 

Laursen, G.H.N. and Thorlund, J. (2017) Business 

Analytics for Managers: Take Business 

Intelligence Beyond Reporting. New Jersey: 

Wiley. 

Marr, B. (2023) 'Data as a Strategic Asset: The Key to 

Competitive Advantage', Forbes. 



International Journal of Business and Economics , Vol 1, Issue 5, November,2024 

International Journal of Business and Economics ,2024;1(4): 1-13 
Doi: 10.62304/ijbm.v1i05.220 

 

9 
 

 

McAfee, A. and Brynjolfsson, E. (2012) 'Big Data: 

The Management Revolution', Harvard 

Business Review, 90(10), pp. 60-68. 

Phillips-Wren, G., Phillips, P.A., and Sweeney, E. 

(2021) 'The Role of Organizational Culture in 

Data-Driven Decision Making', Journal of 

Business Research, 124(1), pp. 1-10. 

PwC (2023) 'The Value of Data-Driven Decision 

Making', PwC Report. 

Shamim, M. I. (2022). Exploring the success factors 

of project management. American Journal of 

Economics and Business Management, 5(7), 

64-72. 

Sharma, R., Gupta, A., Singh, S.K. and Kumar Sahu, 

S.K. (2021) 'Business Analytics: A Key 

Driver for Sustainable Competitive 

Advantage', Sustainability, 13(2), pp. 89-103. 

Vidgen, R., Shaw, S., and Grant D.B. (2017) 

'Management Challenges in Creating Value 

from Business Analytics', European Journal 

of Operational Research, 261(2), pp. 626-

640. 

Waller, M.A. and Fawcett, S.E. (2013) 'Data Science 

in Supply Chain Management: Theory and 

Applications', Journal of Business Logistics, 

34(2), pp. 77-84. 

Yin, Y. and Fernandez, M.L. (2020) 'Understanding 

Business Analytics Adoption: A Literature 

Review', Information Systems Frontiers, 

22(4), pp. 1005-1020. 

 

 

https://doi.org/10.62304/ijbm.v1i05.220

